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THE SOCIAL 
MEDIUM!



OBJECTIVES

üDefine social media and networking.

üReview social media platforms.

üDetermine the best platform(s) for your chapter.

üDiscuss methods for accomplishing your purpose.

üEvaluate your on -line effectiveness.

üCommunicate your online efforts.



HOW MANY ARE 
WEBMASTERS OR 
SOCIAL MEDIA 

ADMINS?



WHAT IS SOCIAL MEDIA?

Websites and computer programs that allow 
people to communicate & share information 
on the internet using a computer or mobile 
phone.







WHAT IS SOCIAL òMEóDIA
TO YOU?



HOW DO YOU 
USE SOCIAL MEDIA?



Social media lets 

me see how my 

children are raising 

my grandchildren



FIND THE BEST PLATFORM 
FOR YOURCHAPTER

Determine 

your 

limitations!

Know 

your 

audience! Identify 

your 

goals!



EVERYONE HAS A 
WEBSITE!

Your website can 
serve as the 
foundation for 
your other media 
efforts, or as your 
main media 
platform.



MAIN MENU 



TEXAS AGRILIFEWORDPRESS WEBSITE 
COMPONENTS

PAGE

ÅLeft Column ðMain part of 
page; usually not changed as 
much

ÅRight Column ðWidgets

ÅTop widget is Facebook

ÅMiddle widget ðmeetings

ÅBottom widget ðused for 
numerous items; changes 
more frequently than other 
widgets



Know 

your 

audience!



WHICH PLATFORM IS 
USED THE MOST IN 
YOUR CHAPTER?



TMN Chapters 
Use of Social 

Media
Explanation

#
Chapters

N = 48

% 
chapters

Facebook Connect and share with your family 

and friends online. 47 98%

WebBlog Communicate on your website like a  

newspaper column. 9 19%

Instagram Mobile photo and video sharing (use a   

smart phone) 8 17%

Twitter
Social networking site that allows users  

to send and read short messages  

referred to as òtweetsó
7 15%

youtube Post videos on your own channel 6 12.5%

iNaturalist Contribute to citizen science. 4 8%

Flickr Online photo management/sharing  3 6%

Know 

your 

audience!



Know 

your 

audience!



Chapter Members

Local Community

Local Groups

State Groups

Nation, World, Universe!

Know 

your 

audience!

Who is your target audience?



Lindheimer 
Chapter Description Current Platform(s) Comments

Chapter 
Members
(Primary)

Å Over 50 (90%)
Å Retired
Å Physically active
Å òDirtó work projects: trails, bird 

binds, native plant gardens, 
butterfly gardens

Å Bats, birds, youth education,   
GRSP

Å Facebook
Å LMN Website
Å Email:  Weekly òOps & Infoó 

plus email as needed
Å Pinterest

Å Not all members use FB; but 
all have email & all access the 
i-net for VMS

Å Some prefer mobile phones 
over laptop/desktop 
computers

Local 
Community
(Secondary)

Å 45 y/o white, female
Å Second fastest growing county in 

the nation w/mega housing 
development + pollution, waste 
dumping, landscape destruction, 
invasives

Å Extreme weather: floods, drought
Å Vacation area (Canyon Lake)

Å Facebook 
Å nextdoor.com (neighborhood 

networking)
Å youtube

Local 
Groups
(Tertiary)

Å Other MN Chapters
Å Master Gardeners
Å NPSOT
Å Environmental/conservation 

alliances

Å Facebook
Å Organization Websites
Å Email

Know 

your 

audience!



Identify 

your 

goals!



What do you want to accomplish?

Inform

Inspire 

Educate

Donate

Collaborate

Identify 

your goals!



WHAT ARE SOME 
OTHER GOALS YOU 
MIGHT HAVE FOR 
YOUR CHAPTER?



Inform Inspire Educate Donate Collaborate

Chapter 
Members

Local 
Community

Local 
Groups

State 
Groups

Nation
World
Universe!

Identify 

your goals!



Inform Inspire Educate Donate Collaborate

Chapter 
Members

òHereõs what 
weõre doing 
at the___!ó

òHereõs a new 
opportunityéó

òOne of our 
membersé.ó

òDid you know..?ó
òBring a cake 

or  $5.00 to the 
meeting.ó

òI saw on FB 
you need a ____
& I have one.ó

Local 
Community òOur Mission is..ó

òPublic welcome at 
our meetingsó

òCome join us!ó 
Become a Master 
Naturalist!ó

òHow to Conserve 
Water.ó
Alsoé

Shorty lessions such 
as òHow to Remove 

Snakes from Your Toiletó

òGive us money 
for the 
bird blind.ó

òWe can help 
you withéó 

òWill you publicize 
our next meeting?ó

Local 
Groups

Flyer for next 
meeting

òLook what they 
accomplished!ó

óThis knowledge will 
help your group 
achieveéó

òOur helping 
handséó

òHow can we 
help each other 
withé?ó

State 
Groups

Share flyers for 
next meeting or 

seminar

òThis is what 
weõre doing.ó

òHow did you 
guys do this?

òOur helping 
handséó

óWeõre happy to 
help get the word 

out.ó

Nation,
World,
Universe!

Share articles 
from NatGeo to 

FB page

A herpetologist from 
Louisiana gave us a 

shorty lesson on 
lizards on FB.

iNaturalist
Identify 

your 

goals!



Identify 

your goals 

ðeducate!



òSHORTYó ARTICLE:

ÅInformative or 
educational article 

Å250 ð500 words (the 
example is 540 words)

ÅPost on:
ÅWebsite
ÅSocial Media
ÅNewsletter

Identify 

your goals 

ðeducate!



Identify your goals ð

inspire your local 

community (recruit)!

Results:  39 applicants  in  10 days



Identify your 

goals ð

collaborate!



Identify your 

goals ð

inspire!



DONõT FORGET TO PRAISE!



Determine 

your 

limitations!



WEBMASTER & SOCIAL 
MEDIA ADMIN

Webmaster
for an established website

ÅMost people donõt have a 
website so are unfamiliar with 
the programs

ÅChallenging learning curve

Facebook/SMP * Admin

ÅMost people already have a FB 
account

ÅEasy to learn

*Social Media Platform

Determine 

your 

limitations!



WEBMASTER

PAID
ÅCost

ÅCapability

ÅReliability/Reputation

ÅContract

ÅChapter Control

ÅPerformance Expectations

VOLUNTEER
ÅWillingness

ÅCapability/Literacy

ÅReliability

ÅTraining/

ÅHardware & software

ÅTime & schedule

ÅPerformance expectations

Determine 

your 

limitations!



HOW MANY HAVE A 
PAID WEBMASTER?



HAVE A PLAN
Determine 

your 

limitations!

ÅNeed a back -up for all your social media platforms

ÅAt least two members have account access to all 
social media platforms

ÅDetermine what you will do if you suddenly lose your 
main method of communication



SUDDENLY ð
CATASTROPHE STRIKES!

NO WEBMASTER OR 
SOCIAL MEDIA ADMIN! 
WEBPAGE WENT DOWN!

Determine 

your 

limitations!



HEY, NO PROBLEM! 
JUST FOLLOW 
YOUR PLAN.

Determine 

your 

limitations!



WAITéWHAT?  
YOU DONõT
HAVE 
A PLAN?

Determine 

your 

limitations!



HOW TO 
INCREASE 

YOUR 
AUDIENCE



HYPERLINK A PAGE 

FROM ONE PLATFORM 
TO ANOTHER



POST ITEMS SIGNIFICANT 
TO MEMBERS & LET THEM KNOW 

SO THEY CAN òSHAREó





REFER OFTEN TO 
ANOTHER ONE OF 

YOUR SITES







SHARE WITH COLLABORATING 
GROUPS



SEND GROUP EMAILS ABOUT STUFF ON THE 
WEBSITE OR SMP



DEVELOP MEETING FLYERS
SAVE AS PHOTOS TO SEND OUT 


